
Advertising Project

Advertising and promotions are used in every aspect of the retail and consumer world to inform shoppers about a company, product, or service, to tell them about sales, and to persuade them to buy items.  Advertisement and promotions can also attract new customers, build current customer confidence, and keep current customers coming back, making businesses profitable.  

This project will be a four part group project.  I would prefer if no one worked alone, and there can be no more than three people in a group.  However, if you are absent during one of the next two work days, you will be removed from your group and will complete the project on your own!!  Part of your grade will be how on-task you are during class so make sure you and your group members are sharing the work load and all are contributing.
Part One - Infomercial
A 60-sec (at least) TV infomercial:  Choose a product or service which is either already an actual product/service that consumers can buy OR create your own product/service and promote it through your infomercial.  Be creative!   The commercial needs to be recorded and ready to play for the class on presentation day.  It must contain at least the following information:

· product name
· product price
· purchasing locations
· slogan
· information about the product
· picture of the product or the actual product

· all members participating equally in the commercial
* You must make a rough script that I can see and approve before beginning to film.
If the commercial is recorded and you need a program to piece your clips together with, there is Movie Maker available on the computers.  You need to bring in the finished product before school starts on presentation day so I can approve it.  
Part Two – Radio Ad (at least 30-45 seconds)
Think about how advertising is different on the radio versus on the television.  Consider what makes a good radio commercial.  The audience cannot see the person advertising the item/product so that person must use other tactics in order to entice the buyers.  Take the product/service used in Part 1 and create a radio ad for it.  You will be using Movie Maker and the headphones with the attached microphones in order to create this part of the project.  Within your radio ad, you need the following information:
· product name
· product price

· purchasing locations

· slogan

· information about the product

· all members participating equally in the ad

Part Three - Coupons
Each group must create two coupons for the product/service they have chosen.  One coupon must be a manufacturer coupon and the other needs to be a store coupon.  The coupons must include:

· product name
· percentage or amount off
· product picture
· special terms/conditions
· a bar code

· an expiration date  
The coupons must be computer generated and must have completely different layouts.  (You cannot create one coupon and just write “manufacturer coupon” on one and “store coupon” on the other.)  Any program may be used when creating the coupons.  (HINT:  If using Publisher, use a business card template as it will already be about the size of a coupon.)
Part Four – Taste Testing
** This part and the items in this part have nothing to do with parts one – three. **
When walking down a grocery store isle, you find many items on the shelves that you have never see advertised in the newspaper, magazines, on the radio, or in television commercials.  The reason for the lack of advertisement is that these products are sold as generic brands rather than name brands.  Although the name brands seem to be “better” than the generic brands, do they really taste better or last longer, or is it all just “in your head?”

Choose a food or beverage product which is sold in stores as a name brand item and as a generic brand.  Your group needs to bring in both the name brand version and generic version of the food/beverage for the class to taste test.  If you bring in soda, you must bring in small cups for the samples to be poured into (2 cups per student in the class).  If the food needs an oven or microwave, you can ask Mrs. Jatkowski if you can use hers and should try to start cooking the food at the end of 5th hour if possible.  Please stay away from products that have the brand name on them (EX: Oreos have the word “Oreo” printed on them).

** All taste testing items must be brought to my classroom (or be in a refrigerator/freezer here at the school) by the end of the day Monday, December 18.

You will have today, Friday, and Monday to finish this project.   Tuesday, December 19 we will begin presentations and will have the taste testing. 
All advertising/promotional items, props, etc. must be school appropriate; nothing illegal, immoral, or inappropriate can be used.  Any technology brought in for the project can stored in the classroom throughout the work time and presentation if you want, they will be locked for safe keeping.  The technology and equipment your group brings in does not have to be shared with other groups; the decision to share your technology with others is up to you.  
**There is always a possibility for extra credit to those students who go “above and beyond” during projects. **
DUE DATE:  Tuesday, December 19
**Taste test items need to be here Monday, December 18
